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25
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24

26

23. Sugar Cube Necklace*24. Sugar Cube Ring* 
25. Sugar Cube Studs*26. Agave Sugar Cube Studs*

*Made with white topaz gemstones 

9  |  APJ Designs

18

16

17

16. Sea Glass Bracelet17. Sea Glass Necklace18. Sea Glass Ring

16  |  APJ Designs

33

34

33. Fleur Ring* 34. Fleur Studs* 
*Made with white topaz gemstones 

1  |  APJ Designs

Classic CollectionDesigns with clean lines and textures that can 

beautifully stand alone or seamlessly integrate 
with other pieces across all collections.

1  |  APJ Designs

Handmade Jewelry with Effortless Beauty and Timeless Style
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THE NEW GRAD’S GUIDE TO MARKETING CAREERS

any young professionals have 

dreamed of that corner o�ce 

with an awesome city view since 

they �rst stepped foot onto their college 

campus. It can be a tough pill to swallow 

when your �rst job has you at a cubicle with 

a view of your coworker’s forehead. But 

hey, you gotta start somewhere! Luckily for 

new marketing professionals, that cubicle 

job comes with some exciting work in a 

variety of growing �elds.

We searched our job board to �nd today’s 

top marketing �elds, and entry- and junior-

level positions for recent graduates and 

young professionals looking to break into 

them. Here’s what we found:

Content Marketing

You’ve probably heard it before: Content is king. Content 

marketing is all about making the king look good so his 

subjects like him (in other words, creating and distributing 

content to attract and retain audiences). Entry-level positions 

in content marketing include producers that create hilarious 

cat videos, editors in charge of updating website content, 

coordinators in charge of in�uencer outreach and more. 

Positions in content marketing require great writing skills and 

a focus on consumer behavior and analytics. These roles 

often intersect with social media, search engine marketing, 

sales and public relations. 

Quick Fact: 57 percent of organizations now have tw o or more 

people dedicated to content marketing.  

—Contently, 2015

Find content marketing jobs

Copywriting

Marketing copywriters write for just about every medium 

these days: video, social media, websites, print, email, radio—

you name it. They must be able to adapt their writing style 

to �t brand voice and tone, while appealing to the target 

consumer and to search engines. With storytelling now a 

critical part of a brand’s marketing, copywriters need to know 

how to sell the big ideas and get copy out the door quickly. 

They may go on to earn the title of senior copywriter or 

editor, move into content development roles or pursue other 

associate creative positions. 

Quick Fact: Copywriting is more important than ever , thanks to 

the huge boom and renaissance period that content m arketing 

is experiencing.  

—KloutFire

Find copywriting jobs

Media Planning and Buying

Media planning and buying involves �nding the best media 

outlets—television, radio, magazines, billboards, social media, 

etc.—to reach your customers. It requires a lot of strategy 

and skill at getting your client or company the most bang for 

its buck. Entry-level and junior roles in media planning and 

buying are important in negotiating and executing media 

plans. Assisting the team with research, entering data and 

calling vendors and publishers to get media kits and rates for 

commercial air time, print space and digital buys are just a 

few of the duties involved in this type of role. Individuals who 

exhibit superior analytical skills and a grasp of emerging tech 

have the potential to grow into senior media positions that 

involve more strategy and decision-making. 

Quick Fact: Media planner positions are expected to  grow 

faster than average over the next decade.  

—The Princeton Review

Find media planner or media buyer jobs

THE NEW GRAD’S GUIDE TO MARKETING CAREERS

5 
Ways to  

Sharpen Your  

Skills Online
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THE NEW GRAD’S GUIDE TO MARKETING CAREERS

Here’s What You 

Need to Know
Are you a recent college grad getting ready to hit the job trail?  

Or the most recent hire in your company’s marketing department? 

Then you’re in luck—this guide is just what you need.  

And what is it that you need? Keep reading.

A 2015 study by the Association 

of American Colleges and 

Universities found that fewer 

than 30 percent of employers 

think graduates have the skills 

they need: the ability to apply 

knowledge in the real world, 

critical thinking and written and 

oral communication. But you 

grads, accustomed to praise for 

your unique you-ness, are more 

than twice as con�dent that 

you’ve got what it takes to slay 

it in these areas. 

So, what does that mean? A 

little humility, and willingness 

to learn, can go a long way to 

getting yourself the skills you 

need to get ahead. You’ve 

taken the �rst step just by 

downloading this guide! Now 

let’s jump into more than 70 

pointers, recommendations 

and hard-earned wisdom that 

will help you handle your new 

position like a boss.

of employers think graduates  

have the skills they need
30%

Fewer than
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 Neil Patel

@neilpatel
Follow popular columnist and founder of KISSmetrics for inspirational quotes and links to his latest blog posts and webinars on digital marketing.

 

 Michael A. Stelzner
@Mike_StelznerAs the founder of Social Media Examiner, Stelzner regularly shares social media insights  with his followers. 

 

 Jay Baer
@jaybaerJay Baer is president of Convince and Convert, an in�uencer marketing, customer experience, content marketing and social media service. According to a Leadtail.com study, he’s “the most re-tweeted person in the world among digital marketers.” 

 
 Rand Fishkin

@rand�sh
Moz founder Rand Fishkin  puts out 30-40 tweets each week on marketing, SEO, technology and startups. 

 

 Ann Handley
@MarketingProfs

This head of content  at MarketingProfs and  author of Everybody Writes  is waging war on mediocrity  in content marketing.  Follow her to make sure you don’t get caught in the cross�re. 

 
 Dharmesh Shah

@dharmesh
HubSpot’s founder doesn’t just tweet about inbound marketing and startups. His followers enjoy the entrepreneur’s humorous observations and conversations with other thought leaders.  

 

Joe Pulizzi
@JoePulizzi

Want to stay up to date on all things content marketing? Content Marketing Institute founder and industry leader Joe Pulizzi is your guy. 

 

 Kim Garst
@kimgarst

A Forbes Top 10 social  media in�uencer, Kim Garst shares her expertise  in social media selling and  lead generation.
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HubSpot Inbound Certi�cationacademy.hubspot.com/certi�cationHubSpot, a marketing automation software company, o�ers basic certi�cation in inbound marketing—marketing that attracts attention versus paying for it. It’s the only training HubSpot o�ers that’s free 
and open to marketing professionals 
who are not HubSpot clients. This 

is a great basic certi�cation that will help you identify areas where you need or want to learn more. The certi�cation is valid for 13 months.
Free 

American Marketing Association PCM®ama.org/events-training/certi�cationMarketers who earn the American 
Marketing Association’s Professional 
Certi�ed Marketer credential prove they are dedicated to staying top of their �eld and have mastered core marketing concepts, including marketing ethics, analysis, social media and more. To apply to take the certi�cation exam, you should have a bachelor’s degree and  two years of experience, or a master’s degree and one year of experience. The certi�cation  is valid for three years.

$525 for members $725 for non-members  (includes application fee)

Google Certi�cations 
google.com/partnersGoogle provides free certi�cations for Google AdWords and Google Analytics through its Google Partners program. Certi�cation training will teach you how to use these tools in your daily marketing activities, and by earning your certi�cation, your employer will qualify for o�cial Google Partner status; this shows the rest of the world that you and your team are highly quali�ed to use these industry-leading digital marketing tools. Each certi�cation requires you to take one or more exams, each ranging from 90-120 minutes. AdWords certi�cation is valid for one year, while Analytics certi�cation is valid for 18 months. In addition to Google product certi�cation, the Partners program gives agencies and digital marketing professionals access  to exclusive training, research  and product updates.

Free

Marketing Webinars
Plenty of industry experts and cutting-edge marketing companies o�er free webinars almost daily. Some provide more value than others, and the price you pay is often having to sit through a brief sales pitch for the webinar sponsor. 

Frequently held around lunch time, these webinars are easy to work into your schedule (and easy to opt out of if it turns out to be a dud). Get started by checking out Marketingprofs’ free online seminars 
on topics from brand management to copywriting, or twice-monthly webinars from eMarketer, an independent market research company. For search and content marketing, both Moz and Content Marketing Institute partner with other organizations to host a couple 

of webinars each month. And if your 
company is a member of industry organizations like 4A’s, you may have access to the webinars they o�er—just ask your supervisor! Follow the experts and companies you admire on social media and subscribe to their emails to stay  in the know about upcoming webinars and other opportunities  to learn from the best. 

Free

Mediabistro Courses
mediabistro.com/coursesMediabistro o�ers a variety  of video-based online training courses led by experts  in marketing, advertising, copywriting, copyediting, social media and more. Choose from  Skills in 60 courses, or more  in-depth self-guided courses. Popular courses include  Twitter Marketing and  Web Analytics.

$49 - $129

ou’ve earned a 
degree and have 
some experience under your belt, but is that enough? To make it in marketing, it’s important to stay on top of industry trends and best practices. The best marketers are always honing their skills—and thinking about what’s next. Stand out from the rest by taking advantage of free and low-cost online marketing classes and certi�cations. And don’t forget to mention them on your resume, LinkedIn pro�le and during your next interview. 

Get on 
Your Marketing Game

Learn new marketing skills,  for less. 

Use promo codeNEWGRAD20 and take 20% o� courses. 

Valid thru August 31, 2016mediabistro.com/courses

73 TIPS, FACTS AND INSIGHTS TO HELP YOU ROCK IT 
IN YOUR FIRST MARKETING JOB�AND BEYOND

The New Grad’s 
Guide to  

Marketing Careers
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SEPTEMBER 28, 2016

AMERICAN MUSEUM OF NATURAL HISTORY

SAVORY TARTE TATIN

Caramelized apple & goat cheese tarte tatin  

frisée & kale salad with smoked duck 

pickled apples, dried cranberries & spiced pecans

 

HEIRLOOM BEEF

Savory herb peppercorn butter 

truf�ed beef jus  

glazed heirloom carrots & minted parmesan pea mash

 

LEMON HONEYCOMB

Lemon mousse, raspberry, lemon cake & toffee streusel  

shard of gilded honeycomb brittle, raspberry sauce

 

FRIANDISE

Coffee & Tea

SEPTEMBER 28, 2016
AMERICAN MUSEUM OF NATURAL HISTORY

ABOUT 
CLIO
FASHION 
& BEAUTY
Clio Fashion & Beauty is the only award to honor the best of 

creativity behind the business of style. It brings together an all-

star jury of executives and personalities, from all walks of the 

industry, to identify the best work, and talent, that put the �nal 

gloss on the world’s most revered fashion and beauty brands.

IT BRINGS TOGETHER... 

ALL WALKS OF THE INDUSTRY, 

TO IDENTIFY THE BEST WORK 

AND TALENT

25CLIOS.COM
26 2016 CLIO AWARDS

MASS JURY

Hans Dorsinville

EVP and Senior   

Creative Director

LAIRD+PARTNERS

Joe Feczko
Senior Vice President    

of Integrated Marketing

MACY’S

Jill Friedson
Associate Publisher, 

Marketing & Business 

Development

ALLURE

Piera Gelardi

Executive Creative 

Director & Co-Founder

REFINERY29

Melisa Goldie

Chief Marketing Of� cer

CALVIN KLEIN

Michael Ian Kaye

Partner/ECD, Mother   

NY and Founder,   

Mother Design

MOTHER NY

Dan LaCivita
CEO
FIRSTBORN

Johanna Langford

Vice President of 

Marketing Creative

J. CREW

Kin Ying Lee
Chief Creative Of� cer

LUCKY BRAND

Chris Lindner

President

KEDS

Matthew
McCarthy
Senior Director Brand 

Development

UNILEVER

Todd Waterbury

Chief Creative Of� cer

TARGET

Ivan Wicksteed

Former Chief   

Marketing Of� cer

OLD NAVY

CLIO
FASHION
& BEAUTY
JURY

26 2016 CLIO AWARDS

6 2016 CLIO AWARDS

MEGAN MULLALLY is best known for her role as Karen Walker on NBC’s hit sitcom “Will & Grace,” for which she was awarded two Emmys, four Screen Actors Guild awards and �ve Golden Globe nominations. The Los Angeles-born, Oklahoma-raised actress attended Northwestern University where she starred in campus plays and musicals, to allow her to successfully pursue professional theatre work in Chicago for six years, before moving to Los Angeles in 1985.

In the mid-90’s, Megan appeared in two Broadway musicals: a 1994 revival of “Grease,” with Rosie O’Donnell. She also starred in the New Group’s production of Sharr White’s “Annapurna,” opposite her husband, Nick Offerman-- this followed a successful run at L.A.’s Odyssey Theatre. In 2014, Megan returned to Broadway for Terence McNally’s “It’s Only A Play.” That same year, she performed the role of Adelaide in “Guys and Dolls” opposite Nathan Lane at Carnegie Hall. The show resulted in rave reviews.

Most recently, Mullally starred as Leanne in Sky TV’s “You, Me and the Apocalypse” which aired on NBC following a run in the UK which received favorable reviews from many critics. She also co-stared as Chief in Rob Corddry’s satirical double Emmy Award-winning TV series, “Childrens Hospital” and recurred on “Parks and Recreation,” as the evil Tammy, opposite her real-life husband, Nick Offerman. Mullally also recurs on Fox’s animated hit “Bob’s Burgers,” has appeared as Lydia on the acclaimed cult hit show “Party Down,” and guested on “30 Rock,” “Web Therapy,” “Trophy Wife,” “Up All Night,” and “Happy Endings.”
On the big screen, Mullally will next be seen opposite James Franco and Bryan Cranston in John Hamburg’s “Why Him?” releasing by Fox this Christmas. She also recently wrapped production for James Franco’s “The Masterpiece” along with  the Bob Byington directed comedy “In�nity Baby” alongside husband Nick Offerman.

This year, Megan hit the road with Nick for their comedy show “Summer of 69: No Apostrophe,” which will continue touring internationally this Fall. Mullally is also in the band Nancy & Beth. Their eponymous �rst record was released in early 2014. The band can be found on Twitter @nancyandbeth.

MEGAN MULLALLY

6 2016 CLIO AWARDS

7CLIOS.COM 7CLIOS.COM

NICK OFFERMAN is an actor, writer and woodworker, best known for the role of Ron Swanson on NBC’s hit comedy series “Parks & Recreation.” For his work on the show, Offerman won a Television Critics Association Award for Achievement in Comedy in 2011. Offerman was recently seen in “A Walk in the Woods” and “Me and Earl and the Dying Girl.” Both �lms premiered at Sundance in 2015. Next up, Offerman will be staring alongside Michael Keaton in The Weinstein Company’s, “The Founder,” which was released on August 5th.  In October, he will release his third book called Good Clean Fun about his very own Offerman Woodshop.  Offerman also voiced a character in “Ice Age: Collision Course.” Additionally, he is �lming a new comedy, “In�nity B aby” directed by Bob Byington, alongside his wife Megan Mullally.
Last year, Offerman and Mullally debuted their “Summer of 69: No Apostrophe” comedy show which they took on tour again this past Summer. Offerman previously toured his comedy show “Full Bush” and “American Ham,” which was released on Net�ix on December 12th, 2014. In 2013, Offerman released his New York Times Bestselling book, Paddle Your Own Canoe: One Man’s Fundamentals for Delicious Living. He released his second New York Times bestseller, Gumption: Relighting the Torch of Freedom with America’s Gutsiest Troublemakers, on May 26th, 2015.

In 2014, Offerman was seen in Sony‘s blockbuster hit “22 Jump Street” with Jonah Hill and Channing Tatum. That year, he also lent his voice to the animated �lm “The Lego Movie”  which was the largest February opening for any animated �lm and the largest opening for an animated Warner Bros. release. He was also seen in Warner Bros.’ box of�ce success “We’re The Millers,” with Jennifer Aniston and Jason Sudeikis, which came out in August 2013. In 2014, he starred with Megan Mullally in the play “Annapurna” at the Acorn Theatre in New York. Offerman 
also appeared in the play when it premiered at the Odyssey Theater in Los Angeles in April 2013. In his spare time, he can be found at his woodshop in Los Angeles building hand-crafted items ranging from �ne furniture to canoes to ukuleles.

2016  
CLIO AWARDS CO-HOSTS

NICK OFFERMAN

2016 
CLIO

FASHION & BEAUTY 

LIFETIME
AWARD

1010 2016 CLIO AWARDS

11CLIOS.COM

Mario Testino OBE is widely regarded as one of the most 

in�uential and well-known fashion and portrait photographers 

of our time. His photographs have been published 

internationally in magazines such as Vogue, V Magazine and 

Vanity Fair. He has contributed to the success of leading 

fashion and beauty houses, creating emblematic images for 

brands from Gucci, Burberry, Versace and Michael Kors to 

Chanel, Estée Lauder and Lancôme. Testino is known for  

his portraits of international icons including Kate Moss,  

Diana, Princess of Wales, Gisele Bündchen, Madonna and 

Gwyneth Paltrow.

Born in Lima, Peru, in 1954, Testino studied Law and 

Economics at the University of Lima, and International 

Affairs at the University of San Diego, California. In l976 

he moved to London and pursued his interest in fashion 

photography, under the in�uence of such classic British 

fashion photographers as Cecil Beaton. Testino’s creative 

breakthrough came in the 1990s when he began drawing 

upon his own South American roots, bringing a brightness 

and vitality to fashion photography that was in radical 

contrast to the muted palette associated with the ‘grunge 

chic’ photography of that era. 

Testino was an early champion of models who have since 

gone on to dominate the fashion world. His long-term working 

relationships with models Gisele Bündchen and Kate Moss 

are just two of the many vibrant collaborations that colour 

his career. Early in his career Testino added commercial 

creative projects to his portfolio, and in 1995 he helped 

Gucci creative director Tom Ford re-launch the then-lagging 

multimillion-dollar-generating Italian luxury line. Since then, 

Testino has realized a very substantial body of work as a 

creative director, underpinning successful brands such as 

Michael Kors and Burberry, both of which he has collaborated 

with for well over a decade. He also regularly serves as guest 

editor for a variety of magazines, including Vogue with which 

he has enjoyed an over 30-year relationship.

There are many facets to Mario Testino; in 2007 he formed 

MARIOTESTINO+, which supports the full breadth of his 

creative output and drives his business ventures. He has 

founded his own museum, MATE, in his native Lima with a rich 

exhibition and educational programme to further the image of 

his country both at home and abroad. He is President of the 

World Monuments Fund Peru and a generous and frequent 

donor to worthwhile charities both in Peru and further a�eld. 

His engagement with the contemporary art scene wherever he 

may be working has led to some unique collaborations and a 

fascinating and very important collection.

HE HAS CONTRIBUTED TO THE 

SUCCESS OF LEADING FASHION 

AND BEAUTY HOUSES, 

CREATING EMBLEMATIC 

IMAGES FOR BRANDS

MARIO TESTINO

GRAYDON CARTER has been editor of 

Vanity Fair since July 1992. Under Mr. 

Carter, Vanity Fair has won 14 National 

Magazine Awards, including two for General 

Excellence. In 2014, Carter was inducted 

into the American Society of Magazine 

Editors’ Hall of Fame.

AWARD PRESENTER

RUN OF SHOWCLIO AWARDS OPENING 
WELCOME 
Co-Hosted by: Megan Mullally and Nick Offerman

GRAND CLIO AWARD WINNERS 
CLIO FASHION & BEAUTY PROGRAM • Grand Winners: Prestige & Mass• Lifetime Achievement Award , Mario Testino

GRAND CLIO AWARD WINNERS 
CLIO MUSIC PROGRAMPresented by: Jennifer Breithaupt, Managing Director - Media,  Advertising and Global Entertainment, Citi, and Gavin Rossdale• Grand Winner

• Honorary Award, Hugh Evans, CEO, Global Citizen and Co-Founder    of the Global Citizen Festival 
• Special Performances by:  Andra Day and Montell Jordan   Billboard & Clio Music’s Top Commercials Chart powered by Shazam

GRAND CLIO AWARD WINNERS 
CLIO LIFETIME ACHIEVEMENT AWARD • Linda Kaplan Thaler

GRAND CLIO AWARD WINNERS
OF THE YEAR AWARD WINNERS 

• Independent Agency of the Year 
• Advertiser of the Year 
• Agency of the Year
• Network of the Year

AFTER-PARTY 
• Special Performance by:  Bush

TABLE OF CONTENTSA NOTE FROM CLIO PRESIDENT ...................................  5CO-HOST BIOGRAPHIES  .................................... 6CLIO FASHION & BEAUTY LIFETIME ACHIEVEMENT .................................. 10HONORARY CLIO MUSIC AWARD .................................. 12CLIO LIFETIME ACHIEVEMENT .................................. 14
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Whereas every effort has been made to ensure that the information given in this document is accurate, UK Trade & Investment or its supporting 

Departments, the Department for Business, Enterprise and Regulatory Reform, and the Foreign and Commonwealth Of�ce, accept no responsibility 

for any errors, omissions or misleading statements in this document and no warranty is given or responsibility accepted, as to the standing of any 
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ABOUT UKTI
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CONTACT US

TAKE A LOOK AT 
GREAT BRITAIN.

THINKING ABOUT GLOBAL GROWTH?

www.ukti.gov.uk
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GREAT BRITAIN IS OPEN FOR BUSINESS.WILL YOU JOIN US?

Whether you are looking to set up a new company, expand 

globally or establish a European HQ, Great Britain is truly a 

great place to do business. Our pro-business attitude, prosperous home market and 

easy access to the US$trillion EU market offers an ideal 

environment for smart US businesses looking to take 

advantage. Now is a perfect time to consider  
Great Britain. 
We are open for business and invite you to take  
a fresh look at everything that Great Britain has  
to offer. 
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OUR GREAT PEOPLE.
OPEN DOORS.

Leadership, creativity and a welcoming outlook lie 
at the heart of the nation. From our savvy consumers and highly educated talent pool 

to our cosmopolitan outlook and powerful relationships, our 

people will open doors for US companies. 
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About UKTI

TAKE A LOOK.

From professional services to pharmaceuticals, creative industries to construction, Britain is the chosen location for a diverse range of world-leading businesses and entrepreneurs.  
We are focused on continuing to provide the environment Great Britain’s vital sectors need to thrive. We’ve set our plans for a US$375 billion in infrastructure investment, are dedicated to growing clusters to help businesses leverage the bene�t of being in a close-knit network and introducing new visas speci�cally tailored for entrepreneurs and investors 

in 2014.  

Whatever sector you operate in you will find the UK a winning location with easy access to crucial support systems including world famous research centers and a forward thinking customer base.
Today is the day to access your British opportunity. 

Click here to learn more about the GREAT Campaign

BRITAIN IS HOME TO RICH AND DIVERSE SECTORS. 
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Participants will be selected to showcase their business to key decision makers from leading US Game Portals, Publishers, Distributors, Investors and Media.

In previous years representatives from Electronic Arts, Facebook, Microsoft, Nintendo, Sony and Apple have attended UK Trade & Investment events during GDC. 
Be a part of this exciting opportunity on 19 March 2014  and develop KEY business relationships with US gaming industry leaders!

For more information  on how to participate  please contact:   frank.william@fco.gov.uk

Join our showcase and connect with key partners during 

GDC 2014 – the world’s largest professionals only game 

industry event!
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US Consumer & Industrial Goods

Team Overview for the British Bridal Reception, October 2012

Niall Gordon

Industrial Goods Lead

212 745 0221

niall.gordon@fco.gov.uk

Brandon Dyer

Construction, Industrial & Marine

212 745 0437

brandon.dyer@fco.gov.uk

Danielle Holden

Fashion & Beauty

212 745 0419

danielle.holden@fco.gov.uk

Lauren Dickerson

Food & Drink

212 745 0446

lauren.dickerson@fco.gov.uk 

Kristie D’Agnes

Giftware/Interiors

212 745 0490

kristie.dagnes@fco.gov.uk

  

Erick Brown

Sports & Leisure/Education & Training

212 745 0454

erick.brown@fco.gov.uk

About UKTI

UK Trade & Investment (UKTI) works with UK-based businesses to ensure their success  

in international markets, and encourage the best overseas companies to look to the  

UK as their global partner of choice. UKTI has a customer commitment to helping its  

UK and international customers by providing a range of services, to a high standard  

and improve customer service by listening to customer feedback.

How We Can Help 

UK TI staff is expert in helping your business grow internationally. We provide expert  

trade advice and practical support to UK-based companies wishing to grow their  

business overseas. With 2,400 staff and a presence in 96 countries, UKTI can assist  

you on every step of the exporting journey. Whatever stage of development your 

business is at, we can give you the support that you need to expand and prosper.

    About Our Team

Covering more than 20 different sectors across the entire United  

States, the New York Consumer & Industrial Goods team helps  

UK businesses build a successful international brand. Through 

a range of unique services, including participation at selected 

trade fairs, outward missions and providing bespoke market 

intelligence, we can help you crack the US market and  

understand regulations and business practices.
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